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37.8 Groupon 11.9

oo 24.9

.ook 226

Shopkick 6.5

Livingsocial %]

AN—KhIA>TEWET DADIT

W E#ER DI
@ H 51 > TR

E BEICDVWTIA

BoRiEE| &
FLre D>

FLESHR

BIR55:1 Nielsen NetView, September 2012; ®Mielsen Mobile Insights, Q3 2012;
' Nielsen Connected Devices Report, Q3 2012; " Mielsen Cross-Platform Report, Q2
2012; Mielsen Cross-Platform Report, Q2 2012; *Mielsen NetView and Mobile NetView,
Septemnber 20712; *Mielsen Media-Related Universe Estimates, September 2012; 5 Mielsan
Cross-Platform Report, Q2 2012; f Nielsen MetView, September 2012; "Mialsen and MM
Incite's Soclal Media Repart 2012; EMielsen Mobile MetView, August 2012; *Mielsen
Connected Devices Report, Q3 2012; " Nielsen VideoCensus, September 2012; ' Nielsen
Mobile MetView, Juna 2012; " Mielsan, Custom Study, March/April 2012; ® Nielsen
Maobile Shopper Repart, §3 2012
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