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YouTube Custom Census 7,273B A 99% 68 1,053 45:14:57 71,424
TikTok Panel Only 3,168 5 A 152% 30 33 5:59:05 968
TVer Panel Only 1,785H A 161% 17 26 1:32:35 425
ABEMA Panel Only 1,438H A 121% 13 12 0:42:10 154
Amazon Prime Video Panel Only 1,391R A 103% 13 125  1:50:42 1,621
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