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Yomiuri Shimbun Online 1,613 15.0 7 110
ASAHI SHIMBUN DIGITAL 1,403 13.0 4 56
Nihon Keizai Shimbun 1,041 9.7 10 100
Mainichi Shimbun Digital 757 7.0 2 17
Sankei News 536 5.0 3 15
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Yomiuri Shimbun Online 202 6 92
ASAHI SHIMBUN DIGITAL 194 6 85
Nihon Keizai Shimbun 173 19 256
Mainichi Shimbun Digital 105 2 16
Sankei News 93 3 20
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