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1 Yahoo Japan Partial SDK 68.3
2 Google Panel Only 66.1
3 LINE Panel Only 59.5
4 YouTube Custom Census 57.8
5 Rakuten Panel Only 51.2
6 Amazon Panel Only 46.9
7 Twitter Panel Only 43.1
8 Instagram Panel Only 40.0
9 PayPay Panel Only 32.7
10  Facebook Panel Only 29.1
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1 YouTube Custom Census 48,361
2 Yahoo Japan Partial SDK 37,641
3 LINE Panel Only 35,402
4 Google Panel Only 20,644
5 Rakuten Panel Only 9,099
6 Twitter Panel Only 8,948
7 Amazon Panel Only 5,750
8 Instagram Panel Only 4,629
9 SmartNews Panel Only 3,063
10  MSN/Outlook/Bing/Skype Panel Only 2,610
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1 YouTube Custom Census 41%
2 LINE Panel Only 9%
3 Yahoo Japan Partial SDK 9%
4 Google Panel Only 6%
5 Twitter Panel Only 3%
6 Instagram Panel Only 2%
7 Rakuten Panel Only 1%
8 MSN/OQutlook/Bing/Skype Panel Only 1%
9 Amazon Panel Only 1%
10 SmartNews Panel Only 1%
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