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LINE 7,398 59.4 550 32,691
Twitter 5,290 42.5 186 7,887
Instagram 4,663 37.5 38 1,411
Facebook 3,557 28.6 36 1,015
Ameba 2,940 23.6 52 1,228
Hatena 1,504 12.1 6 68
TikTok 1,307 10.5 43 453
Pinterest 647 5.2 8 44
LinkedIn 296 2.4 5 13
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TikTok
Twitter
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LINE
Pinterest 25% 37% 38%
Facebook 24% 32% 43%
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