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1 LINE 8,106 5 A 76% 805 60,827%
2 Twitter X 6,061H A 57% 190 10,715%
3 Instagram 5,878H A 55% 152 8,348%
4 Facebook 3,456 A 32% 52 1,671%
5 TikTok 3,376 5 A 32% 38 1,195%
6 Note.com 1,990 A 19% 7 121%
7 pixiv SNS 1,079 A 10% 47 477%
8 Pinterest 1,072R A 10% 17 168%
9 Threads 1,0718 A 10% 12 123%
10 LinkedIn 382K A 4% ° 33%
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https://www.netratings.co.jp/news_release/2023/06/Newsrelease20230627.html
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