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TVENGAGEMENT PER PERSON FOR 23 COUNTRIES
DURING COVID-I9
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COVID-19 IMPACT TO EUROPEAN TV ADVERTISING
VOLUME

1 January 2019-8 March 2019 vs. same period same period for
2020

Metherlands
Belgium

UK.

Italy

Source: Nielsen Ad Intel, January 2019-8 March 2019 vs the same period for 2020, TV
advertising volume
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