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oo U—F  FIREXR

db Yahoo Japan 53% 6,656 5 A
Google 53% 6,62475 A
YouTube 50% 6,28873 A
LINE 46% 5,793/ A
Rakuten 40% 5,023B A
Source : Nielsen Digital Content Ratings
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( )|Google 84% Google 87%
YouTube 79% Yahoo Japan 84%
Yahoo Japan 79% LINE 84%
LINE 78% YouTube 81%
Twitter 68% Twitter 70%
Source : Nielsen Digital Content Ratings
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