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Ny 48—y b FlIRAEHK 52,068,000 -8%
1 Yahoo 40,986,000 -12%
2 Google 27,720,000 -17%
3 FC2 22,445,000 -19%
4 YouTube 22,215,000 -18%
5 Microsoft 21,763,000 -10%
6 Rakuten 21,517,000 -15%
7 Amazon 20,164,000 -14%
8 Wikipedia 18,225,000 -20%
9 MSN/WindowsLive/Bing 16,775,000 -17%
10 Ameba 16,534,000 -25%
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4 Facebook 31,264,000 39%
5 Rakuten 29,947,000 44%
6 Twitter.com 28,547,000 46%
7 YouTube 27,743,000 43%
8 Amazon 25,370,000 60%
9 Ameba 24,301,000 36%
10 FC2 20,804,000 28%
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1 LINE 30,901,000 46%
2 Google Play 22,393,000 19%
3 YouTube 21,334,000 31%
4 Google Maps 20,584,000 30%
Facebook 19,712,000 28%
6 Google Search 19,456,000 28%
7 Gmail 17,068,000 18%
8 Twitter 14,239,000 52%
9 29 FFILEAKT T 12,826,000 18%
10 Yahoo! JAPAN 10,412,000 62%
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