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1 Yahoo 46,584,000 -7%
2 Google 33,241,000 -9%
3 FC2 27,693,000 -11%
4 YouTube 27,203,000 -8%
5 Rakuten 25,402,000 -8%
6 Microsoft 24,195,000 -9%
7 Amazon 23,424,000 -7%
8 Wikipedia 22,862,000 -12%
9 goo 22,249,000 -11%
10 Ameba 21,990,000 -15%
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1 YouTube 27,203,000 -8%
2 Yahoo GyaO! 12,082,000 -11%
3 niwango 10,091,000 -4%
4 FC2 Videos 6,970,000 22%
5 Dailymotion 5,001,000 5%
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1 Amazon 23,424,000 -7%
2 Rakuten Ichiba 22,351,000 -8%
3 Yahoo Shopping 15,829,000 -12%
4 Yahoo Auctions 15,437,000 -10%
5 kakaku.com 13,382,000 0%
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1 LINE 21,188,000 30%
2 Google Play 18,821,000 20%
3 Google Maps 15,778,000 14%
4 Facebook 15,391,000 5%
5 Google Search 15,216,000 22%
6 Gmail 14,523,000 18%
7 YouTube 11,418,000 11%
8 RO RFILRAK T TV 10,841,000 22%
9 Twitter 9,359,000 19%
10 Yahoo! JAPAN 6,417,000 45%
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